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Exclusive extracts from this 26-page-long report:

- Who is the player?

LVMH Moet Hennessy Louis Vuitton SA, (LVMH), is a France-based luxury goods company which owns a
large portfolio of luxury brands. It was formed in 1987 by the merger of Louis Vuitton with Moet
Hennessy. [...]

- What are the player’s strategies?

LVMH’s growth model is based on three key long-term objectives: perpetuating the success of its
flagship brands, nurturing other brands that have the potential to follow in their footsteps, and seizing
growth opportunities. Following these lines, the group has continued to acquire and develop new brands
in which it sees growth potential while divesting in those which no longer fit with its strategy or which
have proven to be poor performers. [...]

- What are the player’s strengths and weaknesses?
e A diversified portfolio of strong luxury brands with each business segment generating a
significant share of revenue
* A global presence and an extensive distribution network spread fairly evenly in global regions,
reducing exposure to a particular market

* A decentralised business model, with a high level of independence between the maisons
preventing all potential synergies from being exploited [...]

- What is the player’s financial position?

The financial indicators included in the report include: Consolidated net sales, Consolidated operating
income and margin, Consolidated net profit and margin, Advertising spending and ratio, Number of
stores, Sales by segment, Sales performance by segment, Sales by region, Profitability ratios, Liquidity
ratios, Solvency ratios, Free cash flow and Capital expenditure.

To find out more about this leading corporation, please find enclosed the order form to obtain this
exclusive report by Xerfi Global.

Petra Frent
Analyst, Xerfi Global
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Group Report: LVMH
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Please choose how you wish to receive the report (tick the relevant box):

D Hard copy (mail delivery): 690 ExVAT 727.95 Inc VAT (5.5%)
D Electronic version (pdf file): 690 Ex VAT 828.00 Inc VAT (20.0%)
U Both versions (hard copy and electronic file) 900 Ex VAT 1080.00 Inc VAT (20.0%)
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