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Exclusive extracts from this 232-page-long report: 
 

- What is the business?  
Most leading toymakers are present along the entire value chain, although their focus is on higher value-
added businesses. The industry’s value chain can be divided into five different parts, of which product 
design, development and marketing are, by far, the most critical and strategic activities. Unlike other 
industries, leading toymakers still operate some of their own factories, even though outsourcing 
accounts for the majority of production. […] 
 

- Who are the key players?  

The ten largest companies in the toy and game industry are headquartered in mature economies, 
particularly in Europe, the United States and Japan. This report mainly focus on toy and game 
manufacturers, but it also analyses two important retailers for the toy industry: Toys ‘R’ Us and Jumbo. 
The US-based company Mattel was the world’s largest toy manufacturer in 2015 in terms of revenue, 
followed by Danish Lego and US-based Walt Disney. [...]  

Companies analysed in the report include: Toys ‘R’ Us, Mattel, The Lego Group, Bandai Namco, 

Hasbro, VTech, Jakks Pacific, The Walt Disney Company, Takara Tomy, Spin Master, Jumbo, 

Leapfrog and Playmates. 

 

- How intense is competition?  
In spite of the relatively optimistic forecast about the future of the toy industry in the short and medium 
term, there are several factors that are expected to intensify industry competition and put pressure on 
both toy manufacturers and retailers: the weak economic recovery in developed economies, coupled 
with a deceleration in emerging economies; the fast-growing penetration rate of new technologies (i.e. 
smartphones); the ageing population; and the falling birth rates in both mature and developing 
economies. [...] 
 

- What are the main markets?  
In spite of the slow economic recovery in Europe, the decreasing birth rate in Japan, and the relatively 
low economic growth in North America, these markets represent almost two-thirds of the toy market. 
The Asian region, particularly China, is the world’s main manufacturer and exporter of toys and games 
(around two-thirds of global exports). Nevertheless, demand for toys and games is rapidly growing in 
several countries in this region which, together with Eastern Europe, are the main target of the global 
expansion strategies of toy groups. [...] 
 
To find out more on the sector and its leading corporations, please find enclosed the order form to 
obtain this exclusive report by Xerfi Global. 
 

José Antonio Bautista Garcia 
Analyst, Xerfi Global 
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 Return by mail or fax to:  

ORDER FORM 
Xerfi, 13-15, rue de Calais 75009 Paris 

Fax: + 33 1.42.81.42.14 
Tel: + 33 1.53.21.81.51 

Ref: 6XCSO05 / INTL 
   

  

Toy and Game Groups – World 

Market Analysis – 2016-2020 Trends – Corporate Strategies 
 

Please choose how you wish to receive the report (tick the relevant box): 

 Hard copy (mail delivery): 1 600 Ex VAT 1 688,00 Inc VAT (5.5 %) 

 Electronic version (pdf file): 1 600 Ex VAT 1 920,00 Inc VAT (20.0%) 

 Both versions (hard copy and electronic file) 2 000 Ex VAT 2 400,00 Inc VAT (20,0%) 

  

The applicable VAT rate is that of the date of the invoice 
 

 

 Please fill out in capital letters: 

Company: ________________________________________________________________________ Position: __________________________________________________________________________ 

Name & First name: ____________________________________________________________________________________________________________________________________________________ 

Address: ______________________________________________________________________________________________________________________________________________________________________ 

Post code: 
_________________________________________________________________________________________ City: _________________________________________________________________________________ 

Phone: 
_________________________________________________________________________________________ Fax: _________________________________________________________________________________ 

(*) E-Mail : 
                            

(*) required field 

 

Price valid until 30th September 2017. Invoice upon receipt of the order. 
In case of litigation, express competence is granted to the Paris commercial court. 
  

 Date, Signature and Stamp: 
  

Method of payment:  

 Enclosed cheque  

 Upon receipt of the report and the invoice  
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